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BRAND IDENTITY STRATEGY

Central Atlanta Progress and Atlanta Downtown Improvement District are creating 
people-centered progress for the core of Atlanta, supported by a diverse business 
community.

To elevate and clarify the incredible work these organizations are doing, we have 
created a unifying master brand: Atlanta Downtown.

The Atlanta Downtown brand naturally exhibits the characteristics of both a 
nurturer brand (familiar, down-to-earth, honest), and a sage brand (sophisticated, 
authoritative, stable).

It acts as a nurturer brand with its dedication to making downtown a safe, 
comfortable environment and encouraging the business community to invest in 
the heart of the city.

It is also a sage brand with its proven history of success and commitment to the 
city of Atlanta through investment and development efforts.

The following logo reflects these brand archetypes in a way that also:

1. Provides clarity for how CAP and ADID work together

2. Increases recognition of the essential role that CAP and ADID play in building a 
vibrant downtown community
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ATLANTA 
DOWNTOWN
VISUAL IDENTITY 
OVERVIEW

Color Palette

Master Brand
Logo

Master Brand 
Logo Lock-ups

Logo Family

Typography

Quicksand Light

Open Sans Light Open Sans Regular Open Sans SemiBold

Quicksand Regular Quicksand Bold
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ATLANTA 
DOWNTOWN
LOGO NARRATIVE 

A IS FOR ATLANTA
The master band mark is a letter A shape created 
using a series of clean, solid lines, which converge to 
represent the unified nature of Atlanta — a thriving, 
welcoming environment where businesses come 
together to invest in the heart of the city.

Made of two shapes, this mark represents both the 
unity of the Downtown community and the unity 
between CAP and ADID.

The modern yet retro-inspired shape positions Atlanta 
Downtown as a sage and nurturer brand. It is timeless 
and proven, harkening back to the city’s rich history, 
while still remaining vibrant and forward-thinking.
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ATLANTA 
DOWNTOWN
LOGO NARRATIVE
CONTINUED

ONLY IN ATLANTA
The bottom right of the logo is an intersection of lines, weaving the 
two shapes into one. This eye-catching shape represents the dynamic 
style and voice of Atlanta Downtown, as well as the people-centered 
connectivity which empowers the growth of our city.

SUPPORTING GRID
Woven around the triangle, we see a series of supporting solid lines that 
come together to create an A shape. These lines allude to a map grid of 
city streets, representing the multiple cultures, businesses, and lifestyles 
that make Atlanta Downtown strong.

INSIDE TRIANGLE
At the center of this logo is a triangle, which is known as a symbol of 
harmony, creativity, and integrity. This shape exists within the surrounding 
shapes, symbolizing the strength of the Atlanta Downtown community.
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Master Brand Logo
The master brand logo mark can exist alone 
as an isolated logo, or as a lock-up with the 
text "ATLANTA DOWNTOWN".

The logo lock-up can be used both as a 
vertical and horizontal layout.

Secondary ATL DTN Logo
In addition to the master brand "A" mark, 
secondary "ATL DTN" logos can be used 
both as a brand logo and a graphic element. 

When the design allows for color, this logo 
can be used in both blue and red.

ATLANTA 
DOWNTOWN
MASTER BRAND 
LOGO

Logo

Blue Red

Master Brand
Logo Vertical 
Lock-up

Master Brand
Logo Horizontal 
Lock-up



09

Safe Area
The diagram shows the 
recommended 'safe area.'
When adding the logo into a design 
the headline, body text and other 
design elements should not be 
placed within the safe area.

Alignment remains centered with 
the top point of the logo shape, with 
exception to the horizontal logo 
lock-up.

Dark Background
Use this knocked-out white version 
of the logo when it is placed over a 
solid, dark background color, or a 
dark image.

Single Color
Use these logos when the design 
is restricted to a single color. 
When against a solid color, use a 
knocked-out white logo.

ATLANTA 
DOWNTOWN
LOGO USAGE

X0.25 X

Align to top center of logo

0.25 X

X0.25 X

Align to top center of logo

0.25 X

X0.5 X

Align to top center of lock-up

0.5 X
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DO NOT
change or alter the logo colors to non-brand 
colors. Do not reverse the brand colors used in 
the master brand logo.

DO NOT
recreate the master brand logo 
lock-up with any other typeface.

DO NOT
rearrange "ATLANTA DOWNTOWN" into one 
line bellow or beside the master brand logo.

DO NOT
transform, distort, or rotate the master brand 
logo mark in any way.

ATLANTA 
DOWNTOWN
LOGO RESTRICTIONS

ATLANTA
DOWNTOWN

ATLANTA
DOWNTOWN

ATLANTA
DOWNTOWN

ATLANTA
DOWNTOWN

ATLANTA
DOWNTOWN

ATLANTA
DOWNTOWN

ATLANTA
DOWNTOWN

X

X

X

X

X

X

X

X

ATLANTA
DOWNTOWN
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Organizational Logos
Both CAP and ADID brands exist within 
the Atlanta Downtown master brand. 

CAP
This logo uses blue as it's organizational brand 
color, and can exist as (1)full color, (2)single color, 
(3)gray-scale, and (4)black and white. 

Always
keep the text "Central Atlanta Progress" on one 
line, never break it up or stack it on multiple lines.

Do not
Recreate "Central Atlanta Progress" with live text.

ADID
This logo uses red as it's organizational brand 
color, and can exist as (1)full color, (2)single color, 
(3)gray-scale, and (4)black and white.

Always
keep the text "Atlanta Downtown Improvement 
District"  on one line, never break it up or stack it 
on multiple lines.

Do not
Recreate "Central Atlanta Progress" with live text.

ATLANTA 
DOWNTOWN
CAP + ADID 
LOGO FAMILY

1

1

3

3

2

2

4

4
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Pantone 2226c
CMYK 60/0/23/0
RGB 60/203/218
Web #3CCBDA

Pantone 7403c
CMYK 0/17/56/0
RGB 243/212/218

Web #f3d480

Bright Blue

Yellow

Pantone 5483c
CMYK 19/33/33/3
RGB 51/135/153
Web #338799

Pantone 7499c
CMYK 1/2/24/0

RGB 241/230/204
Web #f1e6cc

Dark Blue

Warm White

Pantone 192c
CMYK 0/94/64/0

RGB 228/0/70
Web #E40046

Pantone 163c
CMYK 0/51/60/0
RGB 225/150/104

Web #f69469

Red

Peach

Pantone Cool Gray 11c
CMYK 0/0/0/83
RGB 81/82/84
Web #515153

Pantone Black 3c
CMYK 0/0/0/96
RGB 34/34/35
Web #222223

Gray

Black

Primary Palette
The primary color palette is based on 
the 4 main colors: Bright Blue, Red, 
Dark Blue, and Gray.

These colors are the primary master 
brand colors, and should always be 
the most prominent in any design.

For print application use CMYK or 
Pantone color values. For screen, web 
and digital, use the RGB and Web 
color values.

Secondary Palette
The secondary color palette is based 
on the 4 complimentary colors: Yellow, 
Peach, Warm White, and Black.

These warm complimentary colors 
balance the primary palette, and 
are meant to always be used as 
secondary design elements.

For print application use CMYK or 
Pantone color values. For screen, web 
and digital, use the RGB and Web 
color values.

ATLANTA 
DOWNTOWN
COLOR PALETTE
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Quicksand Light
ABCDEFGHIJKLMN 
OPQRSTUVWXYZ
abcdefghijklmnop 
qrstuvwxyz
1234567890
@#&!?$%+-/*()

HEADLINES IN BOLD ALL CAPS
Subhead In Bold Title Case
Body copy in light, sentence case. 

Open Sans Light
ABCDEFGHIJKLMN 
OPQRSTUVWXYZ
abcdefghijklmnop 
qrstuvwxyz
1234567890
@#&!?$%+-/*()

Open Sans Regular
ABCDEFGHIJKLMN 
OPQRSTUVWXYZ
abcdefghijklmnop 
qrstuvwxyz
1234567890
@#&!?$%+-/*()

Open Sans SimiBold
ABCDEFGHIJKLMN 
OPQRSTUVWXYZ
abcdefghijklmnop 
qrstuvwxyz
1234567890
@#&!?$%+-/*()

Quicksand Regular
ABCDEFGHIJKLMN 
OPQRSTUVWXYZ
abcdefghijklmnop 
qrstuvwxyz
1234567890
@#&!?$%+-/*()

Quicksand Bold
ABCDEFGHIJKLMN 
OPQRSTUVWXYZ
abcdefghijklmnop 
qrstuvwxyz
1234567890
@#&!?$%+-/*()

Headline, Subhead, and Body Copy
Headlines should be In bold, all caps, 
preferably using the brand light blue or 
red. Subheads should use bold title case, 
body copy is light, sentence case.  

Primary Typeface: Quicksand  
The primary font to be used in headlines, 
body copy and call to actions in both 
print and digital designs. This typeface 
is a web-safe Google font, and is free to 
download and use here:

fonts.google.com/specimen/Quicksand

Secondary Typeface: Open Sans 
The secondary font is to be used only 
when Quicksand is not able to be used. 
This is a backup web-safe Google font 
and is free to download and use here:

fonts.google.com/specimen/Open+Sans

ATLANTA 
DOWNTOWN
TYPEFACE

https://fonts.google.com/specimen/Quicksand
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Cropped in Logo Shapes
Large, cropped in logo variations can be 
used as branded graphic elements. 

These visuals are good to use for title 
pages and ambient design areas in 
print, digital, and other branded designs 
where appropriate. 

This is the only time that the logo shape 
contains more than Bright Blue and Red, 
utilizing Dark blue within the logo mark 
to create a shadow effect. 

Do not
alter, change, or affect the color of these 
graphic elements. 

Do not
re-frame, transform, stretch, or alter the 
design of these graphic elements.

Always
use these graphic elements as they were 
created without any other competing 
design elements. 

ATLANTA 
DOWNTOWN
GRAPHIC ELEMENTS
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ATLANTA 
DOWNTOWN
COLLATERAL

Business CardLetterhead
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ADID + CAP
COLLATERAL

Business CardLetterhead
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ATLANTA 
DOWNTOWN
SWAG

Mug

T-shirts

Decal/Sticker

Hat



ATLANTA DOWNTOWN
84 Walton St NW #500

Atlanta, GA 30303
404.658.1877


