
With the 2009 Election season immediately 
upon us, we’re committed to engaging the 
candidates on tough issues that face the City 
of Atlanta, and specifi cally Downtown. On 

September 30, we hosted an informal mix and mingle event 
with Mayoral and City Council candidates at Ventanas in 
the Luckie Marietta District. Amidst jaw-dropping skyline views of the city, CAP 
members and other Downtown constituents met up-close and personal with 
future City leaders.

As with any election year, the changing political climate will undoubtedly affect 
our ability to continue towards achieving our mission to preserve and strengthen 
the economic vitality of our city. These are defi nitely challenging times, yet we are 
staying the course and producing some notable results.

In the pages that follow, you’ll read about panhandling prevention progress, capital 
improvements, transportation news, Downtown Atlanta Restaurant Week results 
and much more. There’s enough bad news in the world right now, so take a break 
from it and relish the progress that’s being made in our community. 

    See you at the polls!

    A.J. Robinson, President 
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After another great season, 
the Wednesdays in Woodruff 
concert series comes to an 
end in October. During the off 
season, Woodruff Park will see 
many improvements and gear 
up for a fantastic 2010 season. 

coming Up… The Rialto Theatre, with Georgia State University, will 
feature artists in the gazebo area. In 2010 the new and improved Reading 
Room, on the corner of Peachtree and Auburn Ave, will partner with The 
Wren’s Nest to host a series of spoken word artists and book fairs. Stay 
tuned for more information on 2010 programming and events.

master Plan
construction at 
woodruff Park 

WOODRUFF PARK

Woodruff Park is turning over a 
new leaf with its fi rst phase of 
Master Plan implementation. 
ADID is busy with construc-

tion of the hardscape improvement project 
throughout the park. Repairs are currently 
being made to replace all missing and broken 
pavers as well as all cracked and missing seat-
walls throughout the park.

The fi rst permanent building in the park will 
be constructed in the Recreation and Reading 
Room area. The structure will hold equipment 
for games, books and magazines, and other 
special event supplies. Improvements will be 
made to provide a tree canopy to shade the 
quaint outdoor area.

In an effort to become truly sustainable, ADID 
is investing in water recovery opportunities for 
use in the fountains and for irrigation. Fountain 
pumps, fi lters and motors will eventually be 
repaired in order to accommodate the use of 
a new water source.

Woodruff Park will soon be seen in a whole 
new light, by retrofi tting the current light 
fi xtures from high pressure sodium bulbs to 
bright modern metal halide bulbs.
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downtown 
development day 

Central Atlanta Prog-
ress is pleased to 
present the Seventh 
Annual Downtown 

Development Day on Tuesday, 
November 10. 

Each year 500 attendees discover the new and ex-
citing changes Downtown has in its pipeline at this 
informative networking event. The day’s program is 
designed to educate on the progress made in the 
past year and the plans to continue Downtown’s 
revitalization.

Atlanta’s real estate community and Downtown 
stakeholders who are interested in the area’s future 
will gather at the new AmericasMart Building 2 
WestWing, which opened last year. The $131 mil-
lion expansion boasts 1.5 million square feet, and 
was designed by John Portman and Associates. This 
new addition makes AmericasMart a sprawling 7.1 
million square foot, four-building, wholesale retail 
campus.

Mark P. Becker, President of Georgia State University, 
will be the keynote speaker. The program will also 
include presentation of the fourth annual Atlanta 
Downtown Design Excellence Award, (ADDEA) 
along with panel discussions about ongoing infra-
structure improvements in Downtown; real estate 
project fi nancing in this challenging economic climate; 
and the future outlook for Downtown Atlanta. 

For information about this event, contact 
Tahmida Shamsuddin at 404-658-5982 or 
tahmida@atlantadowntown.com. 

‘09
Development Day
DOWNTOWN

ATL

master Plan
construction at 
woodruff Park 

addEa – atlanta 
downtown design 
Excellence award

Winners will be announced at Downtown 
Development Day on November 10.

commUnItY

Centennial Olympic Park North 
Pedestrian Entrance

Martin Luther King, Jr. Federal Building

Resolution Fitness

Richard B. Russell Federal Building

VOX Teen Communications 
Newsroom

HotEl

Board Walk at the Glenn Hotel

The Ritz-Carlton, Atlanta

W Atlanta Downtown

oFFIcE

HOK Atlanta

The Jane

The Jones Group

RESIdEntIal

Alexan 360

Pencil Factory Flats

W Atlanta Downtown Residences

REStaURant/BaR

30 Tables

BLT Steak

Lumen Bar & Lounge

Max’s Coal Oven Pizzeria

Rise Sushi Lounge

Wine Shoe 

campus.

will be the keynote speaker. The program will also 

along with panel discussions about ongoing infra-
structure improvements in Downtown; real estate 

and the future outlook for Downtown Atlanta. 

Tahmida Shamsuddin at 404-658-5982 or 

W Atlanta Downtown

Bliss Spa
W Atlanta Downtown
45 Ivan Allen Jr., Boulevard
877-862-5477

Gold’s Gym 
215 Peachtree Street NE
404-589-4338

Highland athletic club
261 Parkway Drive NE
404-265-4759

natural Body Spa 
Omni Hotel, 100 CNN Center
404-418-4495

Peachtree center athletic 
club & Spa
227 Courtland Street
404-523-3833

Phoenix athletic club 
133 Peachtree Street
404-652-4500

Plaza Executive Health club
600 Peachtree Street NE
404-874-4584

Rejuvenate Spas 
303 Peachtree Center Avenue NE
404-577-4877

Resolution Fitness 
191 Peachtree Street NW
404-523-3552

Feeling Great downtown! Spas and Fitness 

Rise Sushi Lounge
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downtowners
debut Social Hours
Beginning in May our Downtowners Social 
Hours have given people the opportunity 
to discover new and old favorite hot spots 
and restaurants in the Downtown area. 
Events at DrinkShop, 11 Stories, French 
American Brasserie , the Sun Dial Res-
taurant Bar & View, & Ruth’s 
Chris have 
showcased 
the vibrant 
after hours 
entertain-
ment op-
tions that 
Downtown 
has to offer.

Jessica Youngblood and Reid Childers enjoying the  
view from French American Brasserie’s rooftop.

taurant Bar & View, & Ruth’s 

So much.
So close.

With over 300 places to eat and drink the Downtown Dining District continues 
to be the place for diners and foodies alike. Media outlets like the Atlanta Journal 
Constitution, Creative Loafi ng and even some of Atlanta’s top food bloggers cannot 
stop talking about the great variety and options in the District. 

Welcome the Downtown Dining District’s new premium members:

As the holidays are quickly approaching, the Downtown Dining District is the place 
to be for all your dining needs. Many of the District’s restaurants offer options 
for holiday get-togethers, catering, private dining rooms and corporate parties. 
Make sure to contact these restaurants soon to book your event. For a full listing 
of all the premium restaurants in the Downtown Dining District, please go to 
AtlantaDowntownDining.com.

Ritz-carlton Redefi nes 
downtown luxury
The Ritz-Carlton, Atlanta, is celebrating its 25th 
anniversary as Downtown’s luxury landmark 
with a transformation of its entrance foyers, 
lobby and lobby lounge.

The lobby lounge features a new bar named 
Lumen. Unique aspects of its decor include 
brilliant crystal chandeliers that radiate red at 
night; seven-foot tall custom settees covered 
in midnight blue mohair ; a bar cabinet that 
glows blue in the evening; mirror-polished, 
handspun metal tables custom designed by 
Brad Oldham; beaded corkscrew fl oor lamps; 
and a custom-designed, under-lit onyx-topped 
communal-styled table seating up to eight. 
Wherever possible, materials, artwork and 
furnishings were sourced in Georgia.
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Downtown Atlanta Restaurant Week was extended to two 
weeks this year, and that still wasn’t enough! Because some 
restaurants were completely sold out on many nights from July 
27 – August 9, and because others just wanted to offer patrons 
a stellar dining deal for a bit longer, the Downtown Atlanta 
Restaurant Week $25 3-course meal deal lasted for one more 
week in select restaurants.

Atlanta diners made it a 
night out on the town and 
enjoyed the $25 three-
course meals at 28 fantastic 
Downtown restaurants 
including Il Mulino, BLT Steak, 
Legal Sea Foods, French 
American Brasserie, Morton’s 
the Steakhouse and Ruth’s 
Chris Steak House. While 
dining on delicious appetizers, 
entrées and desserts, DARW participants also got the chance to 
sip on the week’s signature cocktail – the Bacardi® Dragon Berry 
Lemonade.

 

 

Restaurant week Results: 
Biggest and Best Yet! Sports

As the Atlanta Braves and Atlanta Dream finish the 2009 season, 
the Atlanta Falcons, Hawks, and Thrashers begin:

atlanta Falcons • www.atlantafalcons.com

atlanta thrashers • www.atlantathrashers.com

Atlanta Hawks • www.atlantahawks.com

Ruth’s Chris Steak House
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Imagine downtown 2.0 

what’s next?

T
 he center city has witnessed 
 remarkable growth and investment  
 over the past five years. Building on  
 this momentum and success, Imagine 

Downtown 2.0 – Downtown’s collaborative 
vision for how our community will grow and 
prosper - prioritizes a new set of transportation 
network improvements and public space 
enhancements necessary to support the next 
wave of new residences, attractions, retailers and 
offices.

When 
developing 
this vision, 
community 
stakeholders 
were clear about 
the need to 
focus efforts 
on districts where less development activity 
has occurred and to rethink Downtown’s 
relationship to its adjacent neighborhoods. They also 
recognized the changing mobility landscape in the region 
and the need for Downtown to play a central role in 
an integrated and sustainable transportation strategy. 
The notion of Downtown having an expanded sphere 
of influence is a new paradigm that underlies the 
fundamental goals of Imagine 2.0, where Downtown 
Atlanta is
• The center of a world-class city that welcomes diversity 
• A model of progressive growth for the region
• Reflective of the rich cultural traditions of the South
• The bridge between neighborhoods north, south, east 

and west
• The location of choice for urban living in the metro area
• Safe and barrier-free for working families and seniors

Recently the Imagine Downtown 2.0 plan was adopted 
by Atlanta City Council for inclusion in the city-wide 
Comprehensive Development Plan. With this support and 
recognition the updated, re-focused and re-energized plan 
is ready to guide implementation efforts. Watch for new 
projects and initiatives that aim to sustain the remarkable 
resurgence of the center city over the past five years.

welcome new members
Since spring 2009, several new businesses joined Central Atlanta Prog-
ress as members. 

Edelman – a leading independent global public relations firm. (Clau-
dia Patton, General Manager/EVP)

Perfect Image – an award-winning commercial printing company 
that provides scalable technologies and systems that deliver excellence 
in Print Communications and Marketing Support Solutions. (Ira Jackson, 
Jr., President)

Orinda Corporation – a real estate development company 
focused on urban renewal through multifamily and mixed-use develop-
ments that have contributed to the revitalization of intown neighbor-
hoods in Georgia and Virginia. (Dillon Baynes)

Jacoby Development, Inc. – a real estate development com-
pany that helps communities throughout the country create millions 
of square feet of retail space, adding significantly to tax revenues and 
creating thousands of new jobs through its “traditional” real estate de-
velopment activities. (Scott Condra, SVP of Development)

Central Parking System – a leader in professional parking 
management. With offices in all major metropolitan areas in the U.S., 
the Company operates more than 2,500 parking facilities containing 1.2 
million spaces. (Jason Finch, Regional Manager)

Elarbee, Thompson, Sapp & Wilson, LLP – this 
Atlanta law firm has won numerous awards for its work in labor, em-
ployment and complex litigation. (Herb Shellhouse, Partner)

Alexan 360 – Developed by Trammell Crow Residential, this brand 
new apartment complex is smartly located adjacent to I-75/85 , where 
residents live in the middle of what’s really going on. With two roof-
top gardens, Alexan 360 offers a stunning, panoramic view of Atlanta’s 
downtown skyline and sweeping cityscape. (Don Nason, Property 
Manager)

Gilbane Building Company – one of the largest privately held 
family owned companies in the construction and real estate industry, in 
business since 1873. (Paul Rooony, SVP and Regional Manager)

Robert W. Baird & Co. – an employee-owned wealth manage-
ment, capital markets, asset management and private equity firm with 
client assets of more than $66 billion. (Dick Layton, Managing Director)

Paul Hastings Janofsky & Walker, LLP – a leading inter-
national law firm with over 1,100 attorneys and 18 offices worldwide. 
(Frank Layson, Partner)

Chicago Title Insurance – With a rich history of over 160 
years, Chicago Title provides all real estate transactions and title insur-
ance needs. (Melissa Hall, Vice President)

Milner, Inc. – one of the nation’s largest HP and Lanier dealers, 
leveraging new technology through Comsquared, EFI, Lanier/Ricoh, 
Hewlett Packard and Okidata. (Charlie Gibson, Vice President)

 

2.02.0
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a new approach to Street Vending

The self-financing program will allow GGP 
to invest in infrastructure and program 
management as well as earn revenues 
through kiosk rentals and advertising on 
vending structures. The City will receive 
an annual payment based on a negotiated 
minimum fee or a percentage of 
advertising revenue, whichever is highest. 
Key Goals for the program include:

• A significant aesthetic upgrade of the 
City’s streetscapes to enhance its in-
ternational image and enrich the city’s 
vibrant, urban ambience while providing 
a unique approach to street vending that 
will set it apart from other U.S. cities

• A new, broader-based selection of goods 
and services with a focus on offerings 
appropriate for the Downtown Atlanta 
clientele including office workers, resi-
dents, tourists

• An exciting new opportunity for entre-
preneurs and established business own-
ers to promote and sell their products in 
an innovative and unique environment.

streetscapes and provide a significant 
upgrade to the previous vending program. 
The new ‘kiosks’ are both attractive 
and functional. Constructed of durable 
materials intended to coordinate with 
existing street furniture designs, the kiosks 
will accommodate on-site storage and 
flexible merchandise displays to aid vendor 
operations.

The vending program will be executed 
in a phased approach to create a core 
group of merchants that have the greatest 
potential for success and that can preserve 
selected existing vendors. Phase One 
is now underway and will include 20 
locations. Phase two will begin in early 
2010 and will expand the program to 
between 50 and 75 locations, with a final 
goal of 100 locations by 2011.

T
he City of Atlanta and General Growth Properties are rolling out the first phase 
of a landmark public-private partnership that is transforming the appearance 
and merchandise diversity of street vending throughout Downtown. After 
three years of intensive study, the City of Atlanta passed legislation in 2008 to 
reinvent the way it manages vending in the public right-of-way. General Growth 

Properties was selected to partner with the City of Atlanta to strategically design and 
manage a multi-faceted streetscape retail vending program. General Growth Properties 
(GGP) owns, develops and manages more than 200 shopping malls in 44 states including 
downtown urban marketplaces in Boston, Baltimore, Miami, New York, and New Orleans. 
GGP currently manages more shopping centers in Atlanta than anyone else, including: 
Cumberland Mall, North Point Mall, Perimeter Mall and Southlake Mall.

Through the public-private partnership, 
GGP will be responsible for leasing 
vending sites, managing the vendors 
and their license agreements, including 
communication and enforcement of 
operating protocols. GGP will also 
develop a set of merchandising standards 
for specific products and provide 
display assistance as needed to ensure 
high standards for merchandising. The 
City of Atlanta Department of Public 
Works will manage the partnership 
agreement with GGP and has approved 
all vending locations. Additionally, the 
Atlanta Development Authority is offering 
a transition plan for existing vendors 
including micro-loan financing and business 
advisory services, as well as franchise 
purchasing support.

In cooperation with community 
representatives and with the approval 
of key City departments, designs were 
developed for permanent vending 
structures that will enhance Downtown 

downtown Businesses Provide Boost to aPd In lowering crime

While crime is spiking in various 
parts of the metro region, the 
Atlanta Police Department 

(APD) has joined forces with the private 
sector to help keep crime low in the 
Downtown Atlanta area.

To help bridge the gap caused by fur-
loughs and budget cuts within the City, the 
Atlanta Downtown Improvement District 
funded 10 new police bicycles and three 
Segway transporters for APD Zone Five 
operations in Downtown. More than 

$67,000 has been invested by ADID over 
the past two years to assist APD Zone 
Five operations in Downtown.

“The gift of these Segways and Bikes 
help our officers patrol more efficiently 
throughout the Downtown area. Further-
more, during the unprecedented furlough 
situation that reduced our manpower allo-
cation by 10% on a daily basis, we are able 
to cover more patrol area and stretch our 
existing assets,” said APD Zone Five Com-
mander Major Khirus Williams.
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downtown Stimulus

In order to ensure the timely and cost-effective delivery of 
visible results, ADID has committed funding for priority projects 
throughout Downtown to be completed in 2009.

Pulling from the design elements of a larger-scale streetscape 
project, ADID will address four locations with a strong 
investment in public spaces:

Construction will provide physical improvements in Broad 
Street Plaza, with a focus on planters, paving and lighting for 
immediate impact.

The downtown Streetlights Project will replace 50 
missing and 34 broken streetlights throughout Downtown.

Fairlie-Poplar Planters will be cleaned, painted and planted 
with shade and sun plant varieties depending on location.

Federal Stimulus Funding Gives 
the Green light to marietta 
Street Streetscape Project

I
t is with great excitement that the Atlanta Downtown Improvement 
District announces the start of construction on the long-awaited 
streetscape enhancements along Marietta Street. The bid process is 
currently underway and construction is projected to start March 2010. 

Funding from the American Recovery and Revitalization Act of 2009 has 
been allocated by the Georgia Department of Transportation (GDOT) 
with support from the City of Atlanta to allow the project to move 
forward. Approximately $5 million will be spent to enhance sidewalks and 
intersections along Marietta Street between Peachtree Street and Park 
Avenue West, as well as Centennial Olympic Park Drive between Marietta 
Street and Luckie Street. 

Pedestrian amenity and safety 
improvements were identified for this area 
through the project prioritization efforts of 
the Imagine Downtown visioning process. 
Marietta Street is one of Downtown’s 
key visitor and tourist routes that 
connects the Centennial Olympic Park 
area with Underground Atlanta and Five 
Points. The intersection in front of CNN 
Center alone sees millions of pedestrians 
annually. While sidewalk improvements 
were completed prior to the 1996 
Centennial Olympic Games, extensive 
utility construction, normal wear and tear 

and increased pedestrian activity have 
caused deteriorated sidewalk conditions 
throughout the corridor. 

The intent of the project is to improve 
the comfort and safety of the pedestrian 
experience within the corridor.  Anticipated 
improvements include:
• Replacing existing concrete and 

decorative paver sidewalks and making 
granite curb improvements

• “Greening” the corridor with new raised 
planters, additional flower baskets, 
additional street trees and tree well 
plantings, including transformation of the 

median landscaping
• Adding new pedestrian lighting and 

refurbishing existing street light poles
• Installing new trash cans and 

consolidated newspaper racks
• Providing ADA-compliant sidewalk 

ramps at all intersections.
• Re-paving and re-painting high-visibility 

crosswalk markings at all crosswalks

To date the Atlanta Downtown 
Improvement District has spent $250,000 
to support the project design with 
additional funding provided by the GDOT. 
Design and engineering services for the 
project have been provided by the team 
of Carol R. Johnson & Associates and 
Wilbur Smith & Associates. 

A special “thank you” is extended to 
property owners along the corridor who 
have provided support to the project –  
notably the donation of right-of-way 
easements that have been critical to the 
advancement of the project.
City of Atlanta – Fulton County 

Recreational Authority
Georgia State Properties Commission
Georgia World Congress Center Authority 

and Centennial Olympic Park
Metro Atlanta Chamber of Commerce
The State Bar of Georgia
Trillium Properties and the Tabernacle 

Group 
Turner Broadcasting System, Inc.
Ultima Holdings

And between Andrew Young International Boulevard and Harris 
Street, Peachtree Street will be lined with in-ground and 
above ground planters. The true greening of the street will also 
eliminate the need for police barricades along the corridor.

To remain accessible throughout Downtown, an investment in 
mobility enhancements will be committed to four projects in 
2009:

• A modification to the intersection of Williams Street and Ivan 
Allen, Jr. Boulevard

• A pilot project to improve Downtown traffic signal systems

• The conversion of West Peachtree Place into a two-way street

• And a significant investment in Streetcar Planning
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atlanta Seeking dot Stimulus 
money for Streetcar Project

The City of Atlanta and its partners in the Georgia Transit 
Connector (GTC) initiative submitted an application for 
$298 million in federal stimulus money to fund a mod-
ern streetcar system in Atlanta.

The U.S. Department of Transportation’s Transportation Invest-
ment Generating Economic Recovery (TIGER) Discretionary 
Grants are earmarked for local surface transportation projects 
that will help jumpstart the economy.

“If Atlanta is to remain competitive with other urban areas for 
economic development, we must improve our connectivity and 
mobility,” said Mayor Shirley Franklin. “A streetcar system will help 
make Atlanta a more walkable city and serve as a catalyst for de-
velopment and revitalization in Midtown and Downtown.” 

The proposed streetcar route is a T-shape, with a north-south 
line from Peachtree Pointe/SCAD-Atlanta in Midtown to the Five 
Points MARTA station in Downtown and an east-west route cor-
ridor from Centennial Olympic Park to The King Center. The City 
and MARTA intend for the streetcar to be used with MARTA’s 
existing heavy rail for traveling shorter distances within these dis-
tricts and to alleviate intra-city congestion.

TIGER funding would cover all capital costs associated with the 
streetcar, such as construction, maintenance and vehicle procure-
ment. Several models for operations and management after con-
struction are being considered. Atlanta’s application will be com-
peting against transit initiatives in cities and states nationwide.

It is projected that implementation of Georgia Transit Connector’s 
proposed streetcar will generate more than 40 long-term jobs in 
addition to a signifi cant number of short-term jobs.

The U.S. DOT will notify grant recipients by mid-February 2010. If 
funding is awarded the City would begin construction immediately 
with a completion date of February 2012.

about Georgia transit connector

Georgia Transit Connector 
is a collaborative effort 
involving the City of 
Atlanta, the Downtown 
and Midtown improvement districts, and MARTA to bring 
to fruition critical infrastructure that will connect the metro 
area and the greater region. The public-private partnership 
contributes resources and perspectives for planning and 
implementing the streetcar system and bringing the City closer 
to its long-term regional transportation vision.

Key members of the Atlanta Committee for Progress gathered at SunTrust Plaza on 
Sept. 14 to show they are “on board” with the Georgia Transit Connector: Atlanta 
Streetcar project. If approved, the streetcar project will include a 3.1-mile loop from 
The King Center to Centennial Olympic Park and a 6.1-mile line from Midtown to 
Downtown. In attendance from left to right: John G. Rice, vice chairman of GE; A.J. 
Robinson, president of Central Atlanta Progress; Milton Jones, president of the Georgia 
and Atlanta area for Bank of America; Atlanta Mayor Shirley Franklin, Larry Gellerstedt 
III, president and CEO of Cousins Properties and chairman of the Midtown Alliance; Bill 
Clement, CEO of Atlanta Life Financial Group. 

city of atlanta outsourcing parking

This past summer the City of At-
lanta adopted legislation that will 
allow for a new parking manage-

ment program to be implemented.  This 
new program will improve traffi c fl ow in 
the city and maximize the utilization of 
parking spaces for the public, residents, 
business owners, tourists and employ-
ees.  This fall, all on-street parking man-
agement will be outsourced to Duncan 
Solutions and will include booting, towing, 

and ticketing vehicles illegally parked in 
the City’s right-of-way.

The new parking program will introduce 
new technologies and business practices 
while offering citizens and visitors a 
world-class parking system that is easy-
to-use, fair, effi cient, expandable and in-
novative.  

Prior to implementation of the new park-
ing program, a public education campaign 

will begin to inform the public about the 
program’s elements and ways to fi nd 
out about outstanding parking citations.  
It will include public service announce-
ments via television, radio, print and 
electronic media.  For more information 
about this program, please contact the 
City of Atlanta’s Department of Public 
Works at (404) 330-6240 or visit: 
www.atlantaga.gov/publicworks.aspx.
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walk there
Each year the Downtown TMA conducts a 
free event called the Walk There Challenge. 
Traditionally a regional program, the Walk 
There Challenge has been an event for people 
all over the Metro Atlanta area. This year the 
challenge focused entirely on Downtown Atlanta. The Downtown Walk There 
Challenge, held in October, aims to promote physical activity and walking 
Downtown as a means of transportation or just a way to be more active 
during the day.

As with years past, contest participants did not have to walk to work to par-
ticipate; all walking counts, whether it’s at work, to lunch, at home or elsewhere. 
Fifteen hundred pedometers were given out in the month of September and 
participants competed to win the grand prize weekend getaway in Downtown 
Atlanta, which includes a one night stay in a Downtown hotel, dinner for two in 
a Downtown restaurant and two tickets to a Downtown show. Weekly prizes 
were also given out to randomly chosen participants. 

Fuel your Pool
Fuel Your Pool took place during May & June to encourage Downtown 
employees to partner up and carpool to work versus driving alone. During 
those months the Downtown TMA rewarded over 60 new carpoolers 
and brought neighbors and coworkers together to earn money while also 
improving the air quality in Atlanta. 

what Kind of Green 
You’re Into
The Downtown Transportation Management Association 
launched the “Whatever Kind of Green You’re Into” 
campaign in summer, 2009.

‘Whatever Kind of Green You’re Into’ focuses on the 
two ‘green’ aspects of clean commuting: helping the 
environment and earning and saving money. All of this 
and more can be found at information kiosks strategically 
located Downtown. 

Bikefest
The Atlanta Bicycle Coalition and the Downtown 
Transportation Management Association teamed 
up again to host Bikefest. With a focus on biking, 
bicycle safety and knowledge, this outdoor fair 
provided information to both cyclists and non-
cyclists in a fun, bike-friendly atmosphere. Bikefest 
was held in Woodruff Park in May where attendees 
visited various booths and learned about topics 
including different types of bikes, health benefi ts of 
biking and how to perform minor roadside repairs.

Above: The bike 
fashion show 
allowed Downtown 
cyclists to show 
their style.

Right: REI 
provided 
free bike 

adjustments for 
those attending.

Watch our videos - 
www.youtube.com/user/AtlantaDowntown

Social media
Social Media is quickly becoming a 
preferred method for sharing opinions 
and collaborating publicly on a variety of 
subjects. Now you can connect with us on 
your favorite social media sites. Whether it’s 
through Twitter, Facebook, email, or phone, 
we welcome the opportunity to share and 
discuss your favorite topics.

Become a fan of “Downtown Atlanta” 
on Facebook 

Follow us on twitter - @downtownatlanta

View our photos on Flickr - 
www.fl ickr.com/photos/atlantadowntown
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It has been one year since Atlanta’s ‘Give Change that Makes 
Sense’ panhandling prevention campaign launched at City 
Hall. Since that time, efforts of the Atlanta Police Depart-
ment, Central Atlanta Progress and other partners, Atlanta 

is starting to see the effects, especially through the Giving Meters 
located throughout Downtown, Midtown and Buckhead. These 
meters, 16 installed with 9 more on the way, are now collecting 
over $5 a day showing an awareness of visitors and residents that 
there is another way to give.

“We have the ongoing task of educating our audiences about 
panhandling prevention and better ways to give, but our efforts 
are starting to show through donations around town,” said A.J. 
Robinson, President of Central Atlanta Progress and the Atlanta 
Downtown Improvement District. “We have also received fewer 
complaints, especially in the last six months, about aggressive 
panhandling and more requests by conventions for educational 
material.”

The campaign and the strategies deployed through these efforts 
show that Atlanta cares about its homeless population, but will not 
tolerate aggressive panhandling. Robinson equates much of the 
campaign’s success to the three-tiered strategy of increased en-

one Year later, Panhandling Prevention 
Efforts Show Impact

forcement by APD & the Ambas-
sador Force, outreach education 
efforts in printed material and online, and 
information on redirecting charity through the Giving Meters and 
direct donations to homeless service centers.

Ongoing, these efforts will continue to increase the reach of ‘Give 
Change that Makes Sense’ throughout the City.

• Increased Enforcement & Intervention by APD, the Downtown 
Ambassador Force and private business security.

• Continuing Education efforts to visitors, conventioneers, resi-
dents, students, and employees, through tailored information 
campaigns, that giving to panhandlers is counterproductive.

• Redirected Giving through the Giving Meters and coordination 
of other convenient avenues where those who wish to give can 
do so.

Businesses may purchase their own Giving Meter for their property 
through Central Atlanta Progress. Anyone can request free 
brochures and material to educate their group. The website 
www.StopPanhandlingAtlanta.com has the details and order forms.

 

Holiday Events 
Rudolph the dead-nosed Reindeer
Agatha’s A Taste of Mystery:
November 5-January 13

woodruff Park Holiday lights
November 14-January 3

Holiday in lights
Centennial Olympic Park
November 14-January 3

Ice Skating Rink
Centennial Olympic Park
November 14-January 31

Radio city Rockettes 
Fox Theatre
November 19-December 6

a christmas carol 
Shakespeare Tavern
November 27-December 23

Photos with Santa claus
Georgia Aquarium
November 28-December 24
Ice fi shing combo pass with Centennial 
Olympic Park ice skating rink

Holiday trolley Ride with mr. and 
mrs. claus
Atlanta Trolley Tour 
Weekends: November 27-December 27

tuba christmas
Underground Atlanta
December 4

GSU Gala Holiday Family concert 
Rialto Center for the Arts
December 5-6

the children’s christmas Parade
Downtown Streets
December 5

the toy Party
AmericasMart
December 6

captain Planet’s X-mas Party
The Tabernacle
December 11

atlanta Ballet’s nutcracker
Fox Theatre
December 11-27

amahl and the night Visitors
Theatrical Outfi t
The Balzer Theater at Herren’s
December 13-23

chick-fi l-a Bowl
Georgia Dome
December 31

Peach drop
Underground Atlanta
December 31

downtown countdown
Hyatt Regency Atlanta
December 31

Downtown Holiday

50 Days of Family Fun
Adventure

with shadowing for enhanced visual contrast

flat colors



downtown: atlanta’s Safest Business center
Six-month crime Report July 2009

While perceptions leave a lot to the imagination, 
numbers can tell a more accurate story. Down-
town crime accounted for only 10% of the City of 

Atlanta’s total crime during the fi rst six months of 2009.

Downtown is located in Zone 5 of the Atlanta Police Depart-
ment (APD), which also includes Midtown, portions of the Old 
Fourth Ward and Southwest Atlanta. Downtown’s boundar-
ies include North Avenue (north), Northside Drive (west), 
the Connector/Piedmont Avenue (east), and Memorial Drive 
(south). Crime in Downtown only accounted for 33% of 
Zone 5’s crime during the last six-month reporting period. Be-
cause of successful 
enforcement ef-
forts by Zone 5, 
Downtown’s total 
crimes are down year to date.

Downtown’s most prevalent crime continues to be larceny and 
larceny from autos at 1,084 offenses in the fi rst six months of 
2009 (versus 1,204 offenses in 

2008) and these numbers continue to drop. 
Larceny and larceny from autos accounts for 72% 
of Downtown’s overall crime, showing that most offenses that 
are committed in Downtown Atlanta are non-violent in nature.

The donation of 10 police bikes and three police-equipped 
Segways from the Atlanta Downtown Improvement District 
(ADID) in August signifi cantly enhanced the Zone 5 offi cers’ 
ability to patrol parking decks, surface lots, pedestrian corridors, 
along with the entire District, more effi ciently and effectively. 

Other on-going efforts that increase police presence and vis-
ibility, while decreasing crime and the perception of crime in 
Downtown include:
• Morning Watch walking beat for APD offi cers from 11 p.m.-

7 a.m.
• The Clean Car Campaign to help reduce larceny from autos
• Supplemental police patrols in partnership with ADID 
• Security alliance with parking companies
• Sweeps conducted by HOPE Team and FIT Teams 
• Continued heavy emphasis on panhandling and prevention

downtown: atlanta’s Safest Business center

2008) and these numbers continue to drop. 2008) and these numbers continue to drop. 

50 Hurt Plaza, Suite 110
Atlanta, Georgia 30303

404-658-1877
marketing@atlantadowntown.com

www.atlantadowntown.com

 2008 2009

Total Offenses Downtown 1,657 1,531

Georgia State University adds Security Features to downtown

Georgia State University recently installed a police emergency call box in Woodruff Park. The call 
boxes are highly visible and linked directly to the GSU emergency monitoring center. The center 
monitors the other call boxes dispersed throughout the campus, along with facility alarm systems, 

and surveillance cameras. Additionally, GSU will be installing 35 new surveillance cameras throughout the 
Downtown area. These cameras will be web-based and able to be monitored by other police and public 
safety agencies.          


